
Office Automation is the communication platform 
it is aimed at digital innovation professionals.
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IL PERIODICO PER IL BUSINESS DIGITALE
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Forescout, l’Enterprise of Things 
finalmente al sicuro

Pierfrancesco De Loiro
country manager Italy di Forescout TechnologiesSo
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INDUSTRY 
L’EVOLUZIONE DELLA

PRODUZIONE ADDITIVA

SOFTWARE
LO SVILUPPO  

 DI FRONTE ALL’AI

TAVOLA ROTONDA
NETWORKING

PERCORSI A TAPPE VERSO IL 
CLOUD

FOCUS
RUOLI E COMPETENZE

PER LA SICUREZZA
DIGITALE

Sfoglia la versione online su 
www.soiel.it

Cloud Business Wireless & Networking
La rete software defi ned per la gestione unifi cata di AP, Switch e Gateway

Wi-Fi 7
Rete veloce in ambienti ad alta densità

Sicurezza
Encryption  WPA3

Cloud Control
Gestione del network da remoto

Omada SDN è la soluzione Wireless & Networking ideale per reti professionali.
La gamma completa di prodotti business consente di portare connettività Wi-Fi e cablata in spazi Indoor e 
Outdoor, con performance ottimali in presenza di numerosi Client connessi contemporaneamente. La piattaforma 
di gestione Cloud permette di monitorare la rete e intervenire da remoto in qualsiasi momento. Il Captive Portal 
personalizzabile off re un accesso sicuro alla rete tramite Password, Voucher o SMS. Omada SDN risponde 
perfettamente alle esigenze di connessione in ambito Education, Hospitality, Retail e Healthcare.

Diventa Partner TP-Link
https://partner.tp-link.com/it/

Per informazioni tecniche
smb.support.it@tp-link.comPartner Seguici supartner.tp-link.com/it smb.support.it@tp-link.com training.italy@tp-link.com

Technologies and models for digital business
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www.officeautomation.soiel.it

The readers
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Direction
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General Directors11%
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Marketing 
Directors

6%
Security 

Accounts
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Central and

Local Public Administration
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Healthcare and 

University



Editorial plan

N. 1/2025 (Distributed in March)
DOCUMENT: A DECISIVE WORKFLOW FOR EVERY PROCESS
Documents, in their various forms and uses, are a pillar of business processes. Once produced 
and managed in paper format, as well as physically signed and transported, are Were among 
the first assets to meet the digitalization of their different phases and use of cloud services. 
For regulatory reasons but not only. What has been the evolution over time and which are the 
types of applications and services, as well as hardware and software supports, which today Help 
organisations and their users manage document workflows?

The voice of users: Chief Digital Officer, Process Managers, LoB Director, CEO.

The role of the channel.

Tags: Document Management Software, Document Management Service Provider, Storage Sys-
tems, Storage Substitution Services, Digital Signature products, Collaboration Platforms, Printers.

N. 2/2025 (Distributed in May)
IT RISK MANAGEMENT: FROM CYBER SECURITY TO SAFETY
Cybersecurity is today a topic that crosses different disciplines and skills with repercussions In 
the case of a successful attack, they go beyond the computer infrastructure. All this is part of 
a broader risk management scenario. We are talking about strategies Integrated protection 
and prevention systems, but also training and training of people. Scenarios and tools, threats 
and strategies, between AI and the cloud, on-premise and network boundaries, skills and roles, 
hardware and software systems, services e awareness.

The voice of users: CISO, CSO, Risk Manager, CIO, CEO.

The role of the channel.

Tag: Antivirus, Firewall, Authentication, Encryption, SIEM, Video Surveillance, Risk and Security 
Analytics, Storage/backup/recovery systems, Awareness.

N. 3/2025 (Distributed in July)
DATA CARE: PRODUCING, STORING, INTERPRETING AND USING IT EFFEC-
TIVELY
Data has long been called 'the new oil'. Their value to companies - of all types and sizes - is 
directly proportional to the impact they have on the different business processes, whether 
front and back end, production and organization. There are hardware, software and regulatory 
issues to take into account in order to an architecture that is able to provide full support for a 
data-driven company, with Artificial Intelligence ever more present.

The voice of users: Chief Data Officer, CIO, Data Scientist, CISO, CEO.

The role of the channel.

Tag: Data Platform, Data Governance, Data Protection, Analytics, Artificial Intelligence, Storage, 
Data Lake.

2025



N. 4/2025 (Distributed in September)
THE DATA CENTER: THE INFRASTRUCTURE THAT SUPPORTS BUSINESS
Everything (or almost) that revolves around digital finds its home in a Data Center. From appli-
cations to business support services, these structures stand out as a The origin and destination 
hub to be designed, constructed and operated to protect continuity of the various activities that 
depend on it. Many steps to be taken, the aspects to be taken care of and the technologies in-
volved - hardware and software - to make sure that everything is compliant to the expectations, 
to respect the SLA agreed, manage, maintain and intervene in Effective and efficient (including 
AI-based tools) and ensure the best possible Fronts: on premise, cloud and edge.

The voice of users: CIO, Facility manager, Energy manager, CSO, IT/Network manager.

The role of the channel.

Tag: Cabling, Storage/backup/recovery systems, Rack, UPS, Servers and network equipment, Ser-
vices Network, HPC, Air conditioning, Physical security, Management software (DCIM).

N. 5/2025 (Distributed in November)
EXPERIENCE: A PILLAR OF BUSINESS SUCCESS
A good Experience can make a difference to the results of a company. Whether it is employees 
and/or customers the achievement of the desired goal as well as its passing can depend on how 
each person interacts with a particular tool, product and service and the satisfaction that this 
brings. Today, digital offers platforms that allow figures to involved to monitor and act accord-
ingly but also to simplify the work for those who must Directly dealing with customers. Pushing 
towards new generation approaches starting from those based on Artificial Intelligence and an 
evolution of staff skills involved. Objective: a 'total experience' of quality.

The voice of users: Chief Marketing Officer, CEO, HR Manager, Sales Manager, CIO.

The role of the channel.

Tag: CRM, ERP, CX, UX, EX, TX.

N. 6/2025 (Distributed in January)
IT 'AS A SERVICE': FROM INFRASTRUCTURES TO APPLICATIONS
When talking about Cloud Computing, you can’t just refer to one variant. Different are the adop-
tion modalities, as well as the service models that the 'cloud' makes available of companies and 
their users and customers. A deeper look at the market dynamics, the different types of supply 
available, the technological and process bases essential for a reference infrastructure as well 
as the application opportunities of the Cloud on different fronts.

The voice of users: CFO, FinOps Manager, Chief Digital Officer, CISO, CIO.

The role of the channel.

Tag: iaas, paas, saas, private, hybrid cloud, public cloud.

In addition... on each issue the interviews, market trends, insights for a vision 360 degrees of ac-
tors and dynamics that contribute to the success of digital business. Looking also at regulations, 
vertical sectors and processes and frontier technologies.
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®

+
Cover + cover Knocker:
• cover mm 210 x 297 + mm 416 x 297
• knocker mm 216 x 303 + mm 420 x 303

Full page
• trimmed mm 210 x 297
• bleed mm 216 x 303

Half page vertical
• trimmed mm 105 x 297
• bleed mm 111 x 303

Half page horizontal
• trimmed mm 210 x 148
• bleed mm 216 x 154

ADVERTISING
Full page € 2.500,00
Half page € 1.400,00
Cover positions
Knocker € 6.000,00
Front cover + 6 page editorial € 6.500,00
Inside front cover € 3.000,00
Inside back cover € 2.700,00
Back cover € 4.000,00
Special positions
Page 1 +10%
Advertorials
Single page € 3.000,00
Double page € 4.500,00
Triple page € 5.500,00
Inserts
Estimate only upon presentation of the sample.
Agency commissions 15%
Quantity discounts are available

The magazine 2025

PROFILE AND DISTRIBUTION
Format mm 210x297
Packaging Stitched paperback binding
Printing material .Pdf file in high resolution
Release date Middle of second reference month
Periodicity Bimonthly
Distribution 16.000 (20% printed copies - 80% digital copies)
Annual subscription Italy € 68,00

(VAT non included)



BANNER TOP HOME
Dimensions: 1320 x 100 px
Manageable formats: jpg, png, gif
Max weight: 2 MB

SQUARE HOMEPAGE BANNER
Right Column (Top - Central - Bottom of Page)
Dimensions: 300 x 250 px
Manageable formats: jpg, png, gif
Max weight: 2 MB

EDITORIAL
- Approximately 2,500 characters
- Single image or photo gallery
- 1 “do follow” link

DISPLAY BANNER TOP HOME (1 month) € 500,00
HOMEPAGE SQUARE BANNER (per month) € 400,00
HOMEPAGE DOMINATION (per month) € 1.500,00
EDITORIAL € 500,00
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Soiel International Srl
Via Martiri Oscuri, 3 - 20125 Milano MI

Tel: +39 0226148855 - Fax: +39 0287181390 - info@soiel.it - www.soiel.it

To write to the editorial staff of magazines and online sites:
officeautomation@soiel.it

officelayout@soiel.it
innovazione.pa@soiel.it

executive.it@soiel.it

To receive information on opportunities
sponsorship of events, magazines and activities: sponsorship@soiel.it

To request an annual subscription
to one or more magazines: abbonamenti@soiel.it

For information on the course program: corsi@soiel.it

To get in touch with the administration: amministrazione@soiel.it

The newsletter

The newsletter is the weekly update addressed
to over 25.000 contacts containing the insights and the market news 

published on the Office Automation website.
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